Europe Chain Hotels Market Review - February 2007

Moscow leads sales growth

Moscow hotels enjoyed the strongest growth in sales during the first two months of this year, as
measured by revenue per available room, according to a survey by TRI Hospitality Consulting’s
HotStats service.

Hotels included in the sample in the Russian capital showed revpar growth of 23.0 per cent during
the first two months of 2007 compared to the same months in 2006. This put the city ahead of all
nine others in the survey with the next best performer, Paris, showing 15.0 per cent growth.

“Moscow is continuing the exceptional growth it has shown over recent years. In the absence of
any significant supply increases, it looks set to continue,” said Jonathan Langston, managing
director of TRI Hospitality Consulting.

East lags West

The performance in Russia was also a marked contrast to the other Central and East European cities
in the survey. Vienna, Hamburg, Budapest and Prague all showed negative revpar growth, with
Prague doing particularly badly with a 9.1 per cent drop in revpar.

In contrast, cities further West all put in double digit growth. The best performances came from
Paris, London and Amsterdam. London was only fractionally behind Paris and showed a revpar
growth of 14.9 per cent. Amsterdam’s growth was 14.6 per cent.

“With the exception of Moscow, there seems to be a divide between East and West. Hotels in
Western Europe have enjoyed a bumper start to the year while those further East are struggling,”
said Langston.

London avoids winter blues

The strongest absolute revpar performance continues to be in London with Eul47.65. This is
significantly ahead of Paris at Eul33.67 and the now third-placed Moscow at Eul13.12.

Moscow 1is the leader when it comes to room rate, however, at Eul99.96, ahead of London on
Eul90.65. Most of Moscow’s revpar growth was driven by rate, which was up 18.5 per cent.

Occupancy grew by 2.1 percentage points.

The UK capital’s strength is occupancy which averaged 77.4 per cent for the first two months of



this year against just 56.6 per cent in Moscow.

But both Paris and Amsterdam showed better occupancy growth than London’s 1.8 percentage
point increase. Paris was up 5.3 points and Amsterdam up 4.1 points to hit 73.4 per cent and 74.5
per cent respectively.

“By filling its hotels during the difficult winter months, London has ensured it remains ahead in
terms of revpar. Finding guests in the cold dark months of the year is a particular challenge for
hotels further East and North,” said Langston.

For more information contact Jonathan Langston on +44 (0)20 7486 5191 or email
jonathan.langston@trihc.com.




HOTSTATS BRIEFING DATA

European Chain Hotels - Performance report

The month of February 2007 The 2 months to February 2007

Occ % ARR RevP AR Occ % ARR RevP AR
789 147 49 | 1634 745 14578 10841
615 14457 8824 57.6 13364 77
552 88.88 42105 480 9158 4399
13 101.12 67105 595 99.12 55102
79.6 19441 15423 774 190.65 147 .65
617 075 130.15 6.8 19994 113.12
713 108748 7751 673 11241 7437
718 18208 13248 734 18201 13367
54.8 9842 5594 557 9631 5393
520 137.84 7165 5146 136.19 7168

The month of February 2006

The 2 months to February 2006

OQceth ARR RevP AR Qccth ARR RevP AR
718 137.12 9977 704 13454 9478
614 126.14 7877 5748 12048 6959
50.3 887 4453 515 90.44 4453
65.8 100.38 66105 615 9731 60.18
793 17187 13624 757 1698 12847
638 170463 108.80 545 16878 91594
686 10323 7083 B, 102 6767
689 16894 11641 682 17045 1162
605 100.83 61100 6032 3741 59.34
540 13358 74.80 55.6 129.3% 71.8%

Movement for the month of February

Movement for the 2 months te February

Qce ARR RevPAR Qcc ARR RevPAR
Change Change <Change Change Change Change
&l TA% | 665 4.1 8.3% 1465
03 | 4.6% 139% 0. 109% 10.4%
43 02% 100% -34 |.3% 55%
05 07% | 5% -8 | 2% HEES
03 132% 137% 18 12.3% | 425
-0 11.6% 19 4% 1.1 |B5% 130%
16 54% 94% 16 1025 129%
38 78 | 38% 53 4.8% 150%
-7 -24% B3R 5.3 05% EAE
A0 32% 42% 15 53% L.3%

EQITORS NOTES:

The Eurcpean Chain Hotels curmency within this report is shown in Euros

Hotels contained with these samples operate primanly inthe four and five star sectors.

TRl Hospitalty Consulting provides a wide range of services to clients inthe hotels, toursm and leisure

sectors. It has offices in London and Dubai

Definitons

Occupancy E that proportion of the bedrooms availab ke during the period which are occupied during the period.

Room rate & the total bedroom revenue for the pericd divided by the total bedroome occupied during the peried.
Room Revpar & the total bed room revenue for the period divided by the total availble rooms during the period

Payroll % & the payroll forall hoteks in the sample as a percentage of total revenue.

IBFC PAR E the Income Before Fieed Charges shown per avaliable room



