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71% of respondents plan to take more or 
the same number of business trips in 2010
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80% of respondents plan to take more or 
the same number of business trips in 2011
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Survey respondents’ top 6 ways they 
monitored travel expenses in past year
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Top travel guidelines at their companies, 
according to respondents*

29%

31%

32%

42%

42%

48%

50%

0% 10% 20% 30% 40% 50% 60%

First- or business-class seat restrictions 
on domestic flights

Dollar limits on client dinners, 
entertainment

Dollar limit for accommodations

Purchase air tickets in advance

Book accommodations in advance

Per-diem amounts for daily expenses

Pre-trip approvals for travel

Source:  Deloitte’s 2010 Business Traveler Survey Copyright © 2010 Deloitte Development LLC. All rights reserved.

*Among those respondents who worked at a company that had travel guidelines, % who said their company 
had the guideline 



Respondents’ top online travel-related 
activities for business or leisure travel
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Among those who own a smartphone, % 
who have downloaded a hotel application
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% of respondents who agree with the 
following statements regarding hotels
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Because hotel room prices have recently come 
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I expect a lot more from my hotel than just a 
clean room and comfortable bed

I often work in my hotel room

Free parking at or near hotel is important to me

Complimentary high speed Internet in my room is 
important to me
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About the survey

• The survey was commissioned by Deloitte and 
conducted online by an independent research 
company between September 10 and September 
14, 2010.  The survey polled a sample of 1,001
respondents who had traveled for business during 
the past year.  The survey results have a margin of 
error for the entire sample of plus or minus three 
percentage points.



About Deloitte
Deloitte refers to one or more of Deloitte Touche Tohmatsu Limited, a UK private company limited by guarantee, and its network of member firms, each of which is a legally separate and 
independent entity. Please see www.deloitte.com/about for a detailed description of the legal structure of Deloitte Touche Tohmatsu Limited and its member firms. Please see 
www.deloitte.com/us/about for a detailed description of the legal structure of Deloitte LLP and its subsidiaries.
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The statements in this report reflect our analysis of survey respondents and are not intended to reflect facts or opinions of any other 
entities.  All survey data and statistics referenced and presented, as well as the representations made and opinions expressed, unless 
specifically described otherwise, pertain only to participants and their responses to the Deloitte survey.

This presentation contains general information only and is based on the experiences and research of Deloitte practitioners. Deloitte 
is not, by means of this presentation, rendering business, financial, investment, or other professional advice or services. This
presentation is not a substitute for such professional advice or services, nor should it be used as a basis for any decision or action 
that may affect your business. Before making any decision or taking any action that may affect your business, you should consult a 
qualified professional advisor. Deloitte, its affiliates, and related entities shall not be responsible for any loss sustained by any person 
who relies on this presentation. 
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