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3 Tips to Optimize Your Hotel's
Google- Business Page
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I /AT IS A GOOGLE- BUSINESS PAGE?

A Google~ Business Page is a business profile that allows a hotel or any local business to directly connect with
its target customers, whether they are searching for the business on search, maps, or Google-. It also serves as a
social content marketing platform where hotels and businesses can share relevant and engaging content
through Google+ posts.

I 5 71PS TO OPTIMIZE YOUR HOTEL'S GOOGLE+ BUSINESS PAGE

There are multiple reasons why hotels and local businesses should have a well-optimized Google+ Business Page.
For one, the social media platform is an SEQ goldmine as it helps hotels gain brand awareness, social signals, and
search ranking. Itis also a great platform to reach new audience and build credibility for the business’s website.
Below is a list of things a hotel must do to optimize its Google+ Business page:

1. Claim and Merge Your Hotel's Google+ Local Page

Google+ Local is a local listing service that provides a hotel or business’s details and information, which shows
up in search results. By claiming and merging the hotel’s Google+ Business page with its Google+ Local listing,
several tools and resources will be made available that will help make the hotel’s listing more dynamic and
engaging to travelers visiting the hotel’s Google+ Business page.

2. Optimize “About™ the Business

About Posts Photos Videos Reviews
Fully complete your hotel’s “About™ section and optimize it
with the most appropriate keywords. However, keep in Story
mind that people are the target market; therefore, SEQ ragine
should not be the only focus and content provided should e Gartontag e oot
still read naturally. Introduction

Optimize this section with the most relevant
keywords, while still keeping the content to read
naturally for people.
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a. Keywords in the Tagline
The Tagline section also serves as the meta description for the hotel's Google+ Business page on
search results. Make sure to include targeted search keywords or terms, while still making the
content read naturally.

Millwood Inn & Suites - Google+

https.//plus.google.com/+Millwoodinn SuitesMillbrae ~

Millwood Inn & Suites - The Millwood Inn and Suites is a convenient hotel in Millbrae,
California, just minutes from San Francisco Intemational Airport

b. Optimized Introduction

Write an interesting, yet concise introduction that entices your target market to learn more
about your destination and hotel, click to your website, and eventually book their stay with your
property. Keep this section sweet, short, and focused on the description of your hotel and
services. It helps to add keywords here as well.

3. Accurate URL, Name, Address, and Phone (UNAP)

Having accurate and consistent information throughout the local

ecosystem is imperative to the online success of a business. Make sure
allinformation about the hotel on its Google+ Business page is accurate Millwood Inn & Suites
- especially the website URL, hotel name, address, and phone number. 1275 Camin R iz, A 400

millwoodinn.com

Hotel

4. Google~ Business Page Vanity URL

+2. Follow
Having a custom URL is an easy way for customer to remember and find 3 followers | 1,594,321 views
the hotel's Google+ Business page. We recommend the following URL SO Xx B A
naming convention: https://plus.google.com/+YourHoteIName.
Click here for Google’s official guidelines.

5. Cross-Channel Linking

The “Links” section is a great way to cross-reference your different online channels such as the hotel website,
blog, and other social channels. This is a great opportunity to build links to your site and for cross-channel
promotion.
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b. Optimized Hotel Images

|f a picture is worth a thousand words, then it is important for hotels to showcase the property’s unique selling
points in the images posted on Google-+. There are 3 ways for hotels to use optimized images on their Google+
Business pages:

9
Millwood Inn & Suites

1376 B Carven Foad Lidieae, A, Sl 10
L]

Millwood Inn & Suites’s albums  viewa
Albsamia are wriibbe Dy 10 prople They v Bt shared wih

Phatos from pests Preodiie phtos Mg inn & Buses P Soraphank photos

a. Profile image
This can be the hotel’s logo. We recommend using a square image no smaller than 1000 x
1000 pixels in size.

b. Cover Image
Thisis the large image that is featured at the top of the Google+ Business Page. Optimize this
image to showcase the hotel’s unique personality. We recommend an image no less than 2120
(width) x 1192 (height) pixels in size.

c. Photo albums
Sharing high-resolution images to showcase the hotel's unique selling points such as location,
amenities, services, is a great way to entice searchers to book their stay with the property. By
optimizing the images with keyword-rich descriptions can help the hotel saturate image
search.
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1. Encourage Guest Reviews o
Ahotel’s reputation is more public than ever and can be easily viewed Syt s misenen e on

couple of occasions and was very impressed. It looks

by potential guests by simply searching for the hotel's name and fished 1 a high stonderd withgrea amentin t
. . . y . . detail and super-comfy beds. It's far enough from SFO
finding previous guests’ reviews about the property. According to that irat nois st an sue, and thee’s a relabe

shuttle service to/from the airport. Breakfast

Dimensional Research, 88% of buying decisions have been influenced
by online customer reviews. Encourage guests to leave a review about

Response from the owner - o yoar ag

their stay on the hotel's Google+ Business page. Don't forget to bulrsyppinie o ity e i

. oy . . choosing to stay with us over the larger chains
respond to these reviews as well - hoth positive and negative reviews - ET‘EZ,‘J‘E"SSE?EI:.’Zﬁ"’f‘i‘L‘Eﬂ;,“‘f;‘;‘;':n‘gf’;IZ‘:;-:’-2;
as it helps build trust and credibility for the business. e o o you Spprecite ur etenten e

the San Francisco area - Vijay Patel, Manager

8. Post Revelant and Engaging Content Often

By rule of thumb, we recommend posting no less than once a week sharing a combination of original content
and linking off to other relevant and useful content on the web. Optimize your post with relevant keywords
within the first 45-50 characters of the post as Google and other search engines will use this as the posts title
tag. Don't forget to make use relevant keywords as hashtags!
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I \'FFD MORF INFORMATION?

To learn more about Google+ Business page optimization, hotel search engine optimization, and other digital
marketing trends, contact us. We'll be more than happy to help.
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