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Guests are Looking for Great Experiences 3 .




Technology Is creating a shift in the Hospitality Industry

of guests considel_r reviews of hotel marketing revenue is of guests use mobiles to of guests read 6-1_2 reviews
before booklng through persona”zation book hotels before booklng
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» Faster Check-in
through app

» 24 hrs Taxi service

» Early breakfast

» 24 hrs taxi service

» Loves local
experiences

o » Extra bed

» Nature
photographer

» Safety plugs

» No cola

» Lov
rera beverages

Interaction

Every Guest Is Different.
So are their needs. - Fast Wif

» Requires
Meeting room

» Quick laundry

» Qutdoor
activities

» Budget traveler

» Yoga enthsiast

wperium
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Every Guest Persona Has Specific Needs

\ : =g M
Type of guest Business Travelers Couple Travelers

Purpose of travel Business Leisure
_ * Age 25-55 * Young/ middle aged couples on vacation
Attributes _ _
« Looking for convenience * Age 25-45
* Willing to spend upto company policy
_ * Repeat guests _ _ _ _ _
Benefits _ _ _ * Very interested in using paid hotel services.
» Will share experiences on online platforms
« Remarketing with better offers and specials _ _ _
 To communicate available offers during stay
to make them rebook _
Hotel Goal and pre arrival

« Offer additional services such as laundry, S _
N B _ o  Anticipating guest needs to create delight
additional wifi speed, in room dining

=

Family Travelers

Leisure

Kids friendly
Age 0-60

Group travelers

They pre plan and pre purchase if offered a

package

* To communicate offers pre arrival
* They enjoy staff interaction make it easy to
collect positive guest feedback for external

sources

sper

ium

by repup

S



Xperium Changes Everything with the help of ML

Hotel Midtown Pearson

Jan 2017 to Apr 2017 Better online reviews and reputation
Repscore Aversge T Trpadisor Socking com Agod Rating > Xperium provides unmatched solutions for collecting
4.67/5 44/5 6.1/10 9.4 /10

83 more reviews for online channels and replying to guests.
» aff ud Bl

Additionally, xperium stands out by providing a holistic

solution for not only post stay but instay too.

Feedback collected Feedback Rating Responsiveness Sentiment
41 4.35 712% 84%
[ I .
e Upsell Opportunity
©  amandajones _ »  Knowing about every guest before their arrival can
(coupie ) (excursions ) ((HIKING ) Score Change Mentions Trend
65 .92 % 2344~ T iIncrease upsell opportunity without manual work.
w 60 min spa o e o] 1-Day Hike to )
sl e e — 87 - o
usb3s9 USD 130 uspise USD 99 59 'I‘ | 24 % 3989 ._-x--f.#___ -
B cleanliness 82 t1.24 % 1232 I : . :
: Personalised Automation for Marketing
S 74 t1.24 % 4394 —_—
Amy Sanders °

(o) G (o) »  Automating Marketing Campaign processes can save

upto 30 hours of time each week for the marketing team

and increase guest engagement by upto 45%
wperium
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Connected Solution Design: Xperium

Social & Website

G & [

OTAs and Review Sources

B Qo LB |- ;

E Hotel PMS

4

ORACLE '

1

------------------- I
1

1

1

am

|
|
|
|
|
|
|
|
r |
i Validated Integration :
|
| Oracle Hospitality :
: -: : ---------------- : :
, Journey 1 :4' - OTA Solo : ==
| | . i
' -d ' < =-=
' Campaigns Journey 2 LS [Tl ElE : :
: New Bookings . : . .
i : ! I
, Journey 3 1+ == Family Guest 1 &=
Upsells _ N . D .
Marketing ! . 0 :
. . . .
L |
Outcomes Campaigns . Unique Journeys ! ' Guest Segments :
y L
mperium
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Start With Segmenting Guests and Building Personas

» Put guests into segments like Business Travelers,

Family Travelers, Foreign Guests etc and create

unique Guest lifecycles for them.

» Choose when to send emails, which upsells to

promote and which marketing emails to send

based on Guest persona

: Home / Marketing / Lists & Campaigns / Marketing Lists
perium g S

Hotel Midtown Pearson
All Lists - All Time

FILTERS

[E Surveys

Survey Configuration ~

28 Marketing Lists

Guests with more than 2 stays

Created by Admin on 31 Mar, 2018

DATA SOURCE LISTTYPE

All Guests Static

2 56 [J PREVIE
GUESTS W

Guests with more than 2 stays

Created by Admin on 31 Mar, 2018

DATA SOURCE LISTTYPE

All Guests Static

a% 101, 233 GUESTS [J PREVIE

W

All Time - All Lists ~

Guests who Stayed on Christmas

Created by Admin on 31 Mar, 2018

DATA SOURCE BOUNCE RATE

CSV Upload 35%

© List Rejected due to high bounce rate

List upload has been rejected by the system due to bounce rat

greater than 5%. Please contact support for any concerns.

Guests who Stayed on Christmas

\dmin on 31 Mar, 2018
DATA SOURCE BOUNCE RATE
CSV Upload 35%

© List Rejected due to high bounce rate

€

)

EN v { Emily Jackson v

Hotel Montebello Villa Ce.. v

+ Create List from Search ‘ & Upload CSV

Guests who Stayed on Christmas

Created by Admin on 31 Mar, 2018

DATA SOURCE
CSV Upload

© List Under Processing

Uploaded CSV is being verified for bpunces and validity. You'll
get an email once it is processed

Guests who Stayed on Christmas

reated by Admin on 31 Mar, 2018

DATA SOURCE

CSV Upload

© List Archived

This list has been archived by one of your users and cannot be
previewed. You can request list download in CSV

wperium
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Build Personalised Guest Engagement for the Entire Guest Journey

Pre-Arrival

Booking Confirmation
Emails/SMS

Pre-Arrival Welcome maill
with upsell offers

Preference Collection
& Pre Check-in

Quick Check-in based on
preferences

AXA

In-Stay Guest Offer
Promotions

Tablet based feedback
collection on premises

In-Stay feedback

. Email goes out for
collection

TripAdvisor review

Full Service In-Room :

Mobile Concierge :
|
\

Staff Apps to Automate

and ease operations Post 'Stay

Efficient Guest Request Loyalty Campaigns
Management

Intelligent CRM & Guest Automated Promotional
History Messages

sper

ium
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Know your Guests before they arrive

= GENERAL PREFERENCES

rrival Time
Hours - Minutes .
ckup Required

Pic Kup

A

= FOOD

( e Preferenc
Italian Chinese Mexican
India

Dietary Pref
Vegetarian Non-Vegetarian

perium

otel Midtown Pearson
Overview - Jan 2017 to Apr 2017

i Back

00
el

F
Mr Adam Hugghes
& Male & Goaa, Indis
Lo+F1 BE1L 345 &5 & adam@intelconp.oom
w, 2048 w, 2F18
hildran

Midtown Pearson, Los Angeles

o Mow 23, 2017

BOOKING REVENUE
$1,439.50

¥ Preferences

¥ Reservation Motes

B+ Mov 28, 2017 = 5 nights

UPSELL REVENUE
$132.00

02 04 $7.832.50
TOTAL STAYS JIGHTS STAVED TOTAL BEVEMLE
1 Fi B Excursions
B Bikin i
B Hiking OS5se jAdd More
mpaif
Baooking Source: Booking.com Room Mo. 104
Booking 10: 3A78US 2 Adults, 3 Children

\

» Collect preferences from guests through a

customisable Pre-check in process.

» Know guest preferences like food allergies,
preferred cuisine, arrival time, arrival

medium etc and segment them accordingly.

» Collect contact detalls for OTA guests and

know about their likes and dislikes even

before they arrive.

wperium

by repup
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Personalized Third Party Experience

T R

e —>

» Create personalised Upgrade offers for

Get Crafty with Irma WY 2 1[5 Teatime & Light Bites at Folk | UPGRADES AVAILABLE
Cre by Ev it Dec 28, 2( Created by Wulan Sastra at Dec 2

each stage of the guest journey.

Get Crafty with Irma WY

»  With Xperium you can create upsell offers

to be shown at a specific time, for guests AditonalSevies
. .- . . O usmoo N/A - II;R;()‘S()OO /\;"dit"v')r»' 1I.VS~1viu~‘~ f\(‘;“;?l‘vi';lu
who qualify a specific criteria, etc. . e
» Sell additional services like Spa, F&B, it el O] [ Cinhmsrateasg | | mommge |
Outdoor activities etc; all with an easy to -

use interface that updates information in

real time - @

o /

wperium
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Give Guests Complete Control over Their Stay

» Let Guests control their stay with an easy to use mobile concierge
that allows them to pre check-in, buy upgrades, log requests and

provide feedback

» Help Guests get acquainted with the area with city info, places to

see, restaurants etc

» Allow guests to easily contact the property or get directions from

wherever they are

wperium

by repup
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Objective feedback at each stage

»  Solve Guest Requests and concerns before they get

published as negative reviews

» Collect feedback in an automated manner through in-stay

and post-stay feedback emails

» Collect Reviews for TripAdvisor, Google and HolidayCheck

with easy integration

.o o TN o _

L@ tripadvisor Go gle HOlid?YCheCk.com

-~

/@@ﬂ%ﬂ

BASED ON YOUR STAY WITH US, WILL YOU RECOMMENUS TO
FRIENDS AND FAMILY?

00000000000

YVery Unlikely Very Likely

SR =T Yo | ¥,

QUALITY & COMFORT WORKING CONDITION OF ALL

***** FITTINGS AND EQUIPMENT

1.6 6 & @A

Flease provide more details

Flease provide more details

CLEANLINESS WI-FlI EXPERIENCE

1 6. 8.8 & ¢ 1.6 6 SREAS

Please provide more details Please provide more details

/

P

erium

by repup
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Get 40% more reviews with unique TripAdvisor integration

4 o) ) 4 o) ) "‘Repup

B tripadvisor

Thank you for your feedback. May we request for a few more details to help us serve you better.

The Residency Towers

The Residency Towers Powered by mtripad‘“sor

ROOM NUMBER * BASED ON YOUR STAY WITH US, WILL YOU RECOMMEND AMA PLANTATION TRAILS,
COORG, TO FRIENDS AND FAMILY?

203 "
00000000000 fou cvsl aingal s provers @
Thank you fer your faedback. May we request for a few more cetails to help us serve you batter.
Very Unlikely Very Likely O o O o 0 m

Grand Kakinada - By GRT Hotels Q Repup @ tripaduisor

NAME® Title your review & Paeret vy IO tripadvisor
Richard Branson ROOM Please completa or verify your profile below to submit your review.
Your Review (‘9 Tps & guideines Your revaw must b:nlnla:hac B Tn'p.ﬁdu.i:nr profile. Please zign in to TripAdvisor or create a prefile using the
QUALITY & COMFORT WORKING CONDITION OF ALL L T CLm T E e e e
EMAIL * A AAN FITTINGS AND EQUIPMENT
1 8.8 & S%s ‘ Frstname @ Already a TripAdvisor member?
guestemail@gmail com Please provide more details (200 character ménimum) Sachin Sige in hors.
Please provide more details What sort Of "lp was this? @ Last name Q .
oo | [romr | (o] (o Agrawal (e)(@)(@)(®)(®) Reviewed 4 weeks ago
PHONE NUMBER Emal addrocs @
CLEANLINESS WI-FI EXPERIENCE S — GRT
When did travel? ‘nur name displays As
9712767101 L2 2 & & ¢ 'S & dhdid er:. 201,y°u; . Vour review will disolay on TripAdviscr
using the screen name currently linked B B .
Please provide more details Please provide more details s I I I I I G ol with your member account: agrsachin Good Service hotel overall | like the room cleanliness not fz
COLNTRY * Current ity @ g4aguest connection friendly' hotel staff | have Qﬂﬂﬂ hotel STE}’ experil
. . New Delhi . . .
United States Cleaniiness  (@X(@)@)@)®) Fxcellent 1 attention to bathroom cleanliness (slippery floor) More

B 1 worLkd like 10 receive Iravel news and special
aoffers fom TrpAdvisor.

value (@) (@) @)@)®) Excellent Review collected in partnership with this hotel @
Location O O o O 0 Excellent Vousr raview wil zlsn he displayed on TipAdvisor By subrmiting your seview, you agree fo TripAduisars e Thank gq.g-gu et

Termaof Use ond Pricazy Polcy.
sieep Quality (@)@)@)@®) ) Very Good

A

5

2 3

We automatically pre-fill Guest initiates the review Guest receives a pre- Automated Login created Review posted on
the guest detalls at filled review filled at the through email-id / No TripAdvisor
checkout property on email registration or app
download required
xperium

by repup
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Personalised email automation at scale

)

p e ri um Home / Marketing / Lists & Campaigns / Marketing Lists EN v @ Emily Jackson v

g s P— » Increase revenue through direct bookings

and ancillary revenue from marketing

FILTERS SRR st et sl
All Time - All Campaigns

Q Search by Campaign Nam¢ + Create New Campaign
[F} Surveys v

»  Set personalised campaign schedulers

35 Email Campaigns
Showing Page 1 of 5

campaigns

based on guest segments

CAMPAIGN NAME ~ STATUS~ SUBSCRIBERS LIST ~ ACTIONS ~

Christmas Holiday Campaign

Lact vy Queued @ 4.250 = Sample List 2 ‘ G Preview I
ast updated on 31 Mar, 2018 !

+ 11 More

» Send and schedule emall for different

The campaign has been queued in our system and
will be running shortly.

Test Campaign 2

Sent on 21 May, 2019

| o e | occasions like birthdays, anniversaries,

The campaign is now processing and will start
sending emails shortly.

Processing @ 101,249

festivals and holidays

Easter Campaign 2019 = Guests from USA .
S b et A PRY G Sent @ 44 590 lu Statistics
Sent on 11 Apr, 2019 ‘ = Australia Guests

The campaign has been sent. However, it may
take time to deliver to guests’ inboxes

—— ‘ » Increase loyalty with automated bringback

Running & 2.301 + 2 More Preview |

g |

Preview \

g

Last updated on 21 May 2019

The campaign has started sending. The status will

be updated once all emails are sent. C am p al g n S

wperium

by repup

15



Track Highest Performing Campaign

OY-TARVIa Rl o Markeing Compaigns / Campaigns € o Q@ = = Figure out which campaign are most

Rp 16 Rp 6986182
111778908 Revenue per successful for your property

Booking

. »  Start segmenting by overall purchased

- Email Booking Date Revenue
¢ Marketing /it
1 rommelgargoles@hotmail.com Sth Jul, 2019 at 12:23 Rp 1991675 aCtIVItIeS
Marketing )
Campaigns 2 candacepevreal@outiook.com 6th Jul, 2019 at 14:07 RpoO

3 claudinem87@hotmail.com 6th Jul. 2019 at 19:39 Rp 47753660 ¢ Flnd your beSt revenue_prOducer and add

4 sudipa.bhattacharyya92@gmail.com 6th Jul, 2019 at 12:16 Rp 8864400 them Into automatlon

5 pikarikun7@gmail.com 6th Jul, 2019 at 14:04 RpoO

6 dharshi.sellathurai@gmail.com 8th Jul, 2019 at 10:56 Rp 2202623 > Increase onalty W|th aUtomatEd brlngbaCk

7 Frank.ellsworth1337@gmail.com 7th jul, 2019 at 09:10 Rp 39645450

and other campaigns

8 yuko-kato@fan.hi-ho.ne.jp 8th Jul, 2019 at 15:44 RpoO

wperium
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Measure everything in an integrated dashboard

» View comprehensive analysis of online reviews & fep A

MIDTOWN PEARSON
Overview Jun 27, 2018 to Jul 26, 2018
© +/- Change in the count/score as compared to "May 28, 2018 to Jun 26, 2018"

Including semantics, competitor comparison, group

reports and survey analytics

F&B SERVICE ROOM VALUE STAFF
CATEGORY
40%a 103%a 1400%= 1 7 76%> 100 25%a
SCORES
7 Mentions 7 Mentions 7 Mentions i
5R 6 Reviev 5 Reviev

» View reviews from over 150 review sources and 2 = 19 3.3/5

ORM SCORE TRIPADVISOR RANK REVIEWS AVG REVIEW RATING

reply from a single dashboard

60 s
» View detalled guest profiles with past history, _— - _—
. .. . 34 4.0 7.4 0.0
persona and detailed activity tracking e
=0 Fravelocity
A1 2 A 1 100
» Schedule automated reports for review analysis, N y

marketing campaigns and upsell performance

wperium
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Customers love us

Rated no 1 on G2 crowd

~ #1  ++ RepUp Marketin..

Satisfaction

Ease of Use

USERS
LOVE US

* (5|crowD ¥

ORACLE

N H) =

Oracle Hospitali...

v  #3 ) Hotello-PMs

Maestro

L #H4 Maestro PMS

. |

"Great technology partner for driving reviews”

-Senior Director Brand Marketing Moxy hotels

O compare
Setup and Support Top Industries Represented
Ease of Setup
I N oo @ Fospitaliy 10
Avg 69%
Quality of Support
T | oo
Avg 83%
Ease of Admin
T . oo
Avg 80%

] O compare

] O compare

O compare
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Brands who moved to Xperium.Al

G
THE CLARIDGES

ER LR S X peisias s

ROSEATE

HOTELS & RESORTS

JAYPEE
‘ €mo I‘%&E HOTELS & RESORTS

HOTELS

DS GROUP

HOTELS & RESORTS ‘,

==THE FROMISE OF MORE—

{95 Q(

LA isuRe HOTELS

expwimce ‘move

J_'_/\_‘_“HL w
CARAVELA®

T[—[ E U MMED BEACH RESORT

JODHPUR VARCA, GOA

)
vl
F
n a

)

LY
.

"

FOUR SEASONS

B

THE

PAPAN DAYAN

GHM

ASTYLETO REMEMBER

PRAMANA

OAK DRIVE
CAPITAL, INC.

wperium
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What do you get with Xperium

"= cRM & Loyalty Personalized Upselling

» Connect with existing systems to get a complete view of » Increase revenue through targeted upsells and
your guest profile with rich history and analytics. Design personalized communication. Automatically replace offers
customized loyalty programs. that dont work with ones that do.

In-stay Virtual Assistant

»  Showcase hotel services and allow guests to buy

K Marketing Automation

»  Segment your guests and automate marketing to promote

loyalty, one-time offers and events. Design beautiful upgrades, make requests and communicate with staff

. . . through Al enabled in-room tablets.
campaigns using customized templates.

» Drive more bookings by effortlessly managing online

Reviews & Surveys

reputation and improve ratings by collecting objective

feedback and using a review collection process. :ﬁ:p erium

20



Learn more about our entire solution at  xperium.ai

Schedule a call

wperium

by repup
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https://pages.xperium.ai/meetings/xperium/30-minute-meeting
http://xperium.ai

