Independent Hotel Show have teamed up
with leading hotel technology provider Avvio

to look at the state of direct bookings
in the hotel industry today.

Direct Booking

Survey 2019
The Results
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Do you feel that a loyalty
scheme can help to increase
direct bookings?

Independently
operated

Part of a local/national
management chain

Part of an
infernational chain

The lack of data from the

OTAs make the guest
experience woeful.
No direct email or mobile
humber makes guest
interaction a nightmare!

oL% TP

of hotels surveyed

receive/accept online
bookings from Online
Travel Agents (OTA's).

More than half of hotels using OTAs
want to become less-reliant on them
and shift balance to direct.

o
ll9 /o of independently operated
hotels believe that OTA commission is
not acceptable.

o
42 /o of local/national management
chains believe that OTA commission is
not acceptable.

o
42 /o of international chains believe
that OTA commission is not acceptable.

Full results available at: www.avvio.com



Which Social Media platforms help to
increase direct bookings most effectively?
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Direct bookings are no

longer free...

OTA commission started
These are the top 3 methods hotels use to out at 8% but then its

drive direct bookings:
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Book direct incentives leads to repeat
bookings.

crept up to 15% or 18%
for preferred - where
does it end?

(late check-out, free drink)

What are the most effective ways to increase
direct bookings at your property/properties?
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150 hoteliers surveyed from across Europe between 10-24 April 2019.
© Avvio and Independent Hotel Show, Direct Bookings Survey 2019.




