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An HVS Quarterly Hotel Market Update

The increasing popularity of outbound tourism in China has aided the tourism

industry elsewhere in the Asia-Pacific region; however, China’s inbound

tourism has struggled.

HONG KONG

HONG KONG VISITOR ARRIVALS

Hong Kong received 14.5 million visitors in the third

[
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quarter of 2013, reflecting an 11.1% vyear-on-year
(YOY) growth from 2012. Mainland China continued
to be the largest source market, accounting for 77.8%
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of visitor arrivals (11.3 million), up 15.8% YOY. Russia 10

posted the highest YOY growth of 22.0% among
source markets, aided by increasing numbers of
outbound Russian travellers with higher disposable
incomes and a relatively stable economy. However,
apart from mainland China, the number of visitors
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and Japan posting the biggest declines of 20.8% and
14.2%, respectively. This trend was mainly due to the

Source: Hong Kong Tourism Board

depreciation of the yen, and Korean outbound travellers opting to visit Japan than elsewhere. In addition, the US and
European markets either remained flat or contracted at a single digit rate. On the brighter side, the India and Thailand
markets recorded 9.9% and 5.4% YOY growth, respectively, supported by their booming economies and the appreciation of

their currencies. For Oceania markets, Australia declined by 6.1% YOY while the New Zealand market grew by 2.9% YOY.

Visitor arrivals in the fourth quarter were expected to remain stable and on track to achieve the yearly target of 44 million

by the end of 2013, according to the Hong Kong Tourism Board.

HONG KONG OVERNIGHT VISITOR ARRIVALS
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The share of overnight visitor arrivals slid from 49.2%
in the third quarter of 2012 to 48.5% over the same
period in 2013. More Chinese visitors stayed overnight,
with numbers increasing by 15.8% YOY. Furthermore,
visitor arrivals from Macau and Hong Kong also grew
4.6% and 2.9% YOY, respectively. The Thailand and
India markets recorded 9.3% and 8.7% YOY growth in
overnight visitor arrivals, fuelled by an increase in
consumer spending power. On the other hand,
Japanese overnight visitor arrivals went down by 29%
YOY — a significant declined compared to the same
period last year. The number of Japanese visitors to
Hong Kong is likely to have declined throughout 2013
due to the depreciation of the currency and the
growing popularity of domestic travel. For long-haul

markets, only Russia registered double-digit YOY growth in visitor arrivals with 11.3%. All markets in the Americas and

Europe fell by a single digit, and Canada registered a significant YOY decline of 13.8%.
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Hong Kong’s High-Tariff A-hotel market started to invest in capital expenditure for renovation to better meet the fast-
changing needs of discerning travellers from around the world. Clearly, renovation is an important business strategy to
compete against new hotels entering the market. In Hong Kong, the supply is growing fast; ten hotels with a combined total
of more than 5,000 rooms were added to the market just within a year from the third quarter of 2012. Furthermore,
another 5,000 rooms are in the pipeline until 2016. Renovation is an important component in the operation and marketing
of hotel properties as it can have a significant impact on customers — it extends a hotel’s life by improving the property’s
competitiveness and image and by streamlining operations.

The renovation trend has become more apparent since 2012. In that year, along Canton Road, Royal Pacific Hotel & Tower
completed renovation in May and Marco Polo Prince Hotel in November. In addition, Gateway Hotel just completed its
renovation and has been fully operational since late 2013. In May of the same year, Peninsula Hong Kong completed its
USS$60 million renovation project of all guestrooms. Located right across the road from the Peninsula, InterContinental Hong
Kong meanwhile continues to invest in lobby, restaurant and guestroom renovations.

Earlier in 2013, Renaissance Harbour View Hong Kong completed renovation of its guestrooms, lobby lounge and restaurant.
The Grand Hyatt Hong Kong, meanwhile, began a three-year guestroom renovation project in January 2013, given that it
last renovated its standard rooms and suites in 2000 and 2002, respectively. In addition, Conrad Hong Kong unveiled a
newly renovated executive floor in early October 2013 to enhance its luxury appeal. With more hotels in the High-Tariff A
market category planning or undertaking renovations, product revitalisation can be a good opportunity to maintain and
enhance a hotel’s competitiveness against both existing and newly entering properties in the market; timing, however, is
critical.

HONG KONG HIGH-TARIFF A-HOTEL MARKET PERFORMANCE
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High Tariff A marketwide occupancy increased moderately by 1.6% YOY to 86.3%, while the average rate declined 4.6%
YOY to HK$S2,199. Due to the drop in average rates, the RevPAR of the Hong Kong High Tariff A market also slid by 2.9%
YOY to HK$1,896 in the third quarter of 2013.

PAGE 4 An HVS Quarterly Hotel Market Update - Hong Kong
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MACAU

MACAU VISITOR ARRIVALS

Visitor arrivals to Macau rose to 7.8 million in the
third quarter of 2013, representing an increase of
6.6% YOQOY. Mainland China continued to drive the
market, posting 16% YOY growth and accounting for
64.9% of total visitor arrivals. Visitors from elsewhere
in Asia-Pacific fell except for mainland China and
South Korea; the latter market posted 6.8% YOY
growth due to the increased popularity of value-
based package tours. Among the top five markets,
Japan continued to weaken, recording a significant
drop of 31.2% due to the depreciation of the yen,
while Taiwan and Hong Kong declined by 10.9% and
6.9% YOY, respectively. As for other Asia markets,
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Source: Macau Government Tourism Office

Singapore and Thailand contracted by a respective 6.3% and 11.7%. However, in India, the active roadshow promotion by

the Macau Government Tourism Office earlier in 2013 finally started to have positive results, with the market registering
14.3% YOY growth. For long-haul markets, Russia and New Zealand recorded 10.0% and 5.3% YOY growth, respectively,
while the Americas and Australia recorded declines. Growth in European markets remained limited.

Overnight visitor arrivals to Macau surged by 20.1% YOY to 4.3 million in the third quarter of 2013. The share of overnight

visitor arrivals increased by 6.3% YOY, from 50.3% to

MACAU OVERNIGHT VISITOR ARRIVALS

56.6%. Apart from a decline in the Japanese market,
overnight visitor arrivals from all the top five markets

g50 25% grew at a healthy rate. This indicates that the recent
EZ'Z 20% increase in accomodation supply in Macau has led
35 o more visitors to stay overnight. In particular, South
3.0 | Korea and mainland China posted significant growth
25 10% of 39.3% and 24.3%, respectively. Taiwan and Hong
2.0 55 Kong also recorded 15.4% and 15.3% growth in
L5 overnight visitor arrivals. With regard to long-haul
(1):2 0% markets, all European countries recorded double-digit
0.0 5% growth. Russia, in particular, posted a 60.0% YOY
aan squoequodaizozazosquosai el o2anosan increase in the third quarter of 2013. Although this
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Source: Macau Government Tourism Office

Macau’s gaming revenue grew 16.7% from MOP 224
billion in the third quarter of 2012 to MOP 261 billion in
the same period in 2013. This increase in gaming
revenue is largely attributed to the growth of mainland
China and the mass market in Macau. Given China’s
GDP growth of 7.8% YOY in the third quarter of 2013
and the country’s increasing number of middle-class

tourists, Macau is foreseeing another double-digits

growth in gaming revenue, fuelled by the week-long
Chinese national holiday in October known as the
Golden Week.
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market’s size is currently relatively small, the upward
trend indicates the potential for growth in the future.
The Americas and Oceania grew modestly.

MACAU GAMING REVENUE
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An HVS Quarterly Hotel Market Update — Macau
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CHINA

CHINA VISITOR ARRIVALS*

China’s total international visitor arrivals (excluding
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Hong Kong and Macau) continued to decline in the

Millions

third quarter of 2013, mainly attributable to heavy
air pollution in Beijing and Shanghai and the
economic climate. Although the 4.0% YOY decline
was milder than that of the previous quarter, it was
still steeper than figures for the first quarter. It was
not only the poor air quality that negatively affected
travel to China, but also the appreciation of the
Chinese currency against the US dollar. While visitors ol 3011 4011 1012 201 01 4012 1013 2013 3018

from Macau remained flat, the Hong Kong market s Russia B Japan S Others BEEE South Korea BN Taiwan EEEEE USA —--—- YOY Chang
declined by 5.0% in the third quarter of 2013
compared to the same period in 2012. All top five
markets recorded negative growth rates; Japan
continued to record the biggest drop of 20.5% YOY, largely due to the territorial dispute over Diaoyou Islands (known in
Japan as Senkaku Islands) and air pollution. Unlike in Macau and Hong Kong, where the Russian market continued to grow
at double-digit rates, visitor arrivals from Russia fell by 15.6% YOY in China in the third quarter of 2013. The USA, Taiwan
and South Korea recorded YOY declines of 2.5%, 1.5% and 0.5%, respectively. Among other markets, North Korea continued
to expand by 14.0%, while India recorded growth of 9.5% YOY. Among long-haul markets, visitor arrivals from the Americas
continued to decrease, with the exception of Mexico, which grew by 5.6% YOY. Among European markets, all the major
ones contracted apart from UK, yet growth remained limited at 0.7%. In particular, Italy, Germany and France registered
YOY declines of 2.8%, 3.5%, and 4.3%, respectively.

O P N W 1 O N 0 O

Source: China National Tourism Administration
* Excluding Hong Kong and Macau

TAIWAN

TAIWAN VISITOR ARRIVALS

The third quarter of 2013 saw 14% YOY growth in total

52'5 0% visitor arrivals to 2 million, due to a 21.3% increase in
E 20 | 300 tourists from mainland China, as well as 13.7% growth
in tourists from Hong Kong and Macau. Mainland
15 - 24% China continued to dominate the market, accounting
for 38.1% of total visitor arrivals, followed by Japan,

1.0 - 16% .
which accounted for 17.6% though the market
05 | 8% remained flat. Although the Japanese market has
contracted since the end of 2012, Japan is still the
0.0 - 0% second largest market for Taiwan. The fifth largest

2Q11 3Q11 4Q11 1Q12 2Q12 3Q12 4Q12 1Q13 2Q13 3Q13 . .

S 5 S ilysia S Others M inand China S Hong Kong, Maca BB ipan — = = YOY Change market, Malaysia, surged by 30.1%; Singapore grew at

) ) roughly the same rate at 29.1%. The South Korean
Source: Taiwan Tourism Bureau .

market, meanwhile, expanded by 38.1%, almost

catching up with the Malaysian market; the increase

was supported by the popularity of local TV series filmed in Taiwan. Among long-haul markets, the USA slid by 1.1%, while

all European markets recorded positive growth. The UK, in particular, expanded by 12.7% and recorded more than 10,000

visitor arrivals just in the third quarter alone. Although the effects of new tourism regulations imposed by the mainland

Chinese government are unknown, Taiwan is expecting to achieve its goal of receiving 7.7 million tourists by the end of

2013. Taiwan is not only expecting more individual Chinese tourists, but also a recovery in the Japanese market. In order to

attract Japanese visitors, the Taiwan Tourism Bureau has signed an accord with Japan to form a tourism partnership to carry

out promotional activities such as “Taipei 101 and Tokyo Sky Tree” and “Yu-Mountain and Fuji-Mountain” throughout the
second half of 2013.

PAGE 8 An HVS Quarterly Hotel Market Update — Hotel Market Performance
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CHINA OUTBOUND TOURISM, TOP TEN MARKETS IN 2012
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China’s economic boom over the past decades has led to an increase in disposable income and, as in any other country,
travel has became an important component of people’s self-realisation and expression, as well as a new way to spend
wealth in China. The appreciation of the Chinese currency, increasing international flight capacities and easing of visa
restrictions have all fuelled travel outside China, to destinations such as the Special Administrative Regions (SARs) of
Hong Kong and Macau, Taiwan and countries further abroad. According to the National Bureau of Statistics of China,
outbound travel increased at a compound annual growth rate of 17.5% between 2002 and 2012, from roundly 16.6
million to 83.2 million. Notably, the number of outbound trips in 2012 equates to only approximately 6.2% of the total
mainland Chinese population.

The popularity of outbound travel weakened during the 2009 economic crisis, with only a minimal increase of 4.0%
registered in that year. Yet, growth has been on track since 2010, with outbound travel increasing by 20.4% in that year,
22.4% in 2011 and 18.4% in 2012. In 2012, Hong Kong had the largest number of visitors from mainland China at
approximately 34.9 million. Macau was in second place, though visitor arrivals there were less than half of figures for
Hong Kong. South Korea was the top overseas destination with around 2.8 million mainland Chinese visitors, followed
by Thailand with only 20,000 fewer visitors. Thailand is one of the fastest growing markets, jumping from seventh to
fourth place in two years. Taiwan and Japan registered 2.6 and 2.0 million visitors, respectively. Other destinations
include Singapore, Malaysia, US, Japan and Vietnam, where visitor arrivals went down from 2.0 down to 1.4 million
(Continued in pg.14).

HOTEL MARKET PERFORMANCE

Hong Kong, Macau and Taiwan

REVPAR INCREASED IN MACAU AND KAOSHIUNG BUT DECLINED IN HONG KONG AND TAICHUNG

Market 3Q10 4Q10 1Q11 2Q11 3Q11 4Q11 1Q12 2Q12 3Q12 4Q12 1Q13 2Q13 3Q13
Hong Kong Occupancy (%) 85.9 91.6 87.8 87.7 89.6 91.9 87.3 88.1 89.9 91.2 87.1 87.8 89.9
Average Room Rate (HKS) 1,091 1,360 1,302 1,286 1,281 1,558 1,483 1,415 1,414 1,644 1,472 1,379 1,359
RevPar (HKS) 937 1,246 1,143 1,127 1,147 1,432 1,295 1,246 1,270 1,500 1,282 1,210 1,222
ReVvPAR YOY Change (%) 31.4 29.0 21.6 21.3 22.4 14.9 13.3 10.5 10.7 4.8 -1.0 -2.9 -3.8
Macau Occupancy (%) 83.5 87.3 85.2 87.4 89.6 91.0 87.5 85.7 89.6 90.5 86.1 85.7 90.3
Average Room Rate (MOP) 1,168 1,276 1,304 1,290 1,325 1,452 1,476 1,376 1,372 1,486 1,476 1,391 1,440
RevPar (MOP) 975 1,114 1,110 1,127 1,188 1,321 1,292 1,179 1,229 1,345 1,271 1,192 1,301
ReVvPAR YOY Change (%) 23.8 20.8 17.3 20.5 21.8 18.6 16.4 4.5 3.5 1.8 -1.6 1.1 5.8
Taipei Occupancy (%) 69.6 83.1 75.9 71.1 71.0 83.3 75.5 79.2 73.8 83.7 75.6 73.9 71.8
Average Rate (TWS$) 3,441 3,662 3,683 3,932 3684 3,964 3,975 4,182 3,930 4,258 4,388 4,437 4,061
ReVPAR (TW$) 2,395 3,042 2,794 2,794 2,616 3,304 3,003 3,314 2,901 3,564 3,316 3,277 2,914
ReVvPAR YOY Change (%) 0.2 11.4 9.8 -0.7 9.2 8.6 7.5 18.6 10.9 7.9 10.4 -1.1 0.5
Kaoshiung Occupancy (%) 66.6 73.6 60.9 65.7 64.7 74.7 61.3 68.6 66.7 71.7 60.1 64.7 67.4
Average Rate (TWS$) 2,276 2,226 2,497 2,307 2,487 2,328 2,721 2,302 2,387 2,380 2,687 2,332 2,438
ReVPAR (TW$) 1,516 1,639 1,520 1,515 1,609 1,738 1,669 1,579 1,593 1,706 1,614 1,509 1,644
ReVvPAR YOY Change (%) 5.5 10.9 -3.8 -1.0 6.1 6.1 9.8 4.2 -1.0 -1.9 -3.3 -4.4 3.2
Taichung Occupancy (%) 67.4 79.6 67.4 72.3 66.1 80.7 71.9 78.9 74.5 79.6 68.3 66.1 67.1
Average Rate (TWS$) 2,240 2,249 2,423 2,269 2,354 2,406 2,603 2,272 2,440 2,438 2,675 2,458 2,475
ReVvPAR (TWS) 1,509 1,790 1,633 1,641 1,555 1,942 1,871 1,792 1,818 1,941 1,828 1,625 1,660
ReVvPAR YOY Change (%) 19.0 19.5 8.6 8.7 3.1 8.5 14.6 9.2 16.9 0.0 -2.3 -9.3 -8.6

Source: HKTB, MOTC, MGOT
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S TSR
B WINEGE

T 3Q10 4Q10 1Q11 2011 3Q11 4Q11 1Q12 2Q12 3Q12 4Q12 1Qi3  2Q13  3Qi3
EE OAEE (%) 85.9 91.6 87.8 87.7 89.6 91.9 87.3 88.1 89.9 91.2 87.1 87.8 89.9
SEEEAT (HKS) 1091 1360 1302 1286 1281 1558 1483 1415 1414 1644 1472 1379 1359
S EEUE (HKS) 937 1246 1143 1127 1147 1432 1295 1246 1270 1500 1282 1210 1222
ol FUGEEE R E (%) 31.4 29.0 21.6 21.3 22.4 14.9 13.3 10.5 10.7 4.8 -1.0 -2.9 -3.8
T AEE (%) 83.5 87.3 85.2 87.4 89.6 91.0 87.5 85.7 89.6 90.5 86.1 85.7 90.3
SEES AT (MOP) 1168 1276 1304 1290 1325 1452 1476 1376 1372 1486 1476 1391 1440
A RS (MOP) 975 1114 1110 1127 1188 1321 1292 1179 1229 1345 1271 1192 1301
I EREUREFEEREE (%) 23.8 20.8 17.3 20.5 21.8 18.6 16.4 4.5 3.5 1.8 -1.6 1.1 5.8
&adb  AfER (%) 69.6 83.1 75.9 71.1 71.0 83.3 75.5 79.2 73.8 83.7 75.6 73.9 71.8
SEE R (TWS) 3441 3662 3683 3932 3684 3964 3975 4182 3930 4258 4388 4437 4061
FHEREILRE (TWS) 2395 3042 2794 2794 2616 3304 3003 3314 2901 3564 3316 3277 2914
S EREWEELLESE (%) 0.2 11.4 9.8 -0.7 9.2 8.6 7.5 18.6 10.9 7.9 10.4 -1.1 0.5
I OAER (%) 66.6 73.6 60.9 65.7 64.7 74.7 61.3 68.6 66.7 71.7 60.1 64.7 67.4
SEEEAT (TWS) 2276 2226 2497 2307 2487 2328 2721 2302 2387 2380 2687 2332 2438
BRI (TWS) 1516 1639 1520 1515 1609 1738 1669 1579 1593 1706 1614 1509 1644
S EEUEEEEESE (%) 5.5 10.9 -3.8 -1.0 6.1 6.1 9.8 4.2 -1.0 -1.9 -3.3 -4.4 3.2
&G AfEE (%) 67.4 79.6 67.4 72.3 66.1 80.7 71.9 78.9 74.5 79.6 68.3 66.1 67.1
SEEEAT (TWS) 2240 2249 2423 2269 2354 2406 2603 2272 2440 2438 2675 2458 2475
S EEIE (TWS) 1509 1790 1633 1641 1555 1942 1871 1792 1818 1941 1828 1625 1660
A EE RS EIEEZS R (9) 19.0 19.5 8.6 8.7 3.1 8.5 14.6 9.2 16.9 0.0 -2.3 -9.3 -8.6
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China

TOP 10 HOTEL MARKETS - Q3 2013

700 100%

Despite most Chinese markets facing YOY declines in

occupancy in the third quarter of 2013, many markets E

600 90%

started to see improved RevPAR with YOY growth.

500 80%

Among the top ten hotel markets, half — including
Changsha, Guiyang, Xining, Shanghai and Sanya -
posted YOY RevPAR growth ranging from 2.2% to
11.2%. Notably, Changsha and Guiyang registered a

400 70%

300 60%

200 50%

YOY increase in RevPAR of 11.2% to RMB 366 and 100 40%
11.0% to RMB285, respectively. Changsha moved up 0 30%
from seventh place in the third quarter of 2012 to

third, and Guiyang moved up from seventeenth to M Average Room Rate RevPAR # Occupancy

tenth. Source: China National Tourism Administration

Xining posted the highest RevPAR among the 30
major cities in China. Though its occupancy averages 70%, it registered the second highest increase in average rates of
15.2% YOY, resulting in 8.8% RevPAR growth to RMB373.

Although it posted a 6.8% drop in both occupancy and average rates, Qingdao is still the second largest hotel market in
terms of RevPAR performance given its growing popularity as a leisure destination. Qingdao recorded a 13.1% YOY decline
in RevPAR and ended the third quarter of 2013 with RMB367.

Changsha has continued to move up the rankings since 2012, from seventh place in the third quarter of 2012 to fourth in
the fourth quarter of the same year, and to third in the same quarter in 2013. Although marketwide occupancy in Changsha
dropped 8.7% YOY, Changsha still maintained the highest occupancy level among the top ten markets at 81.7%; it also
attained the highest YOY average rate growth of 21.8%, to result in RMB448 at 11.2% YOY RevPAR growth. With the influx
of additional five-star hotels in the pipeline starting from 2014, the market may experience a period of oversupply and a
further decline in occupancy; hotels in the pipeline include Kempinski Hotel, Swissotel and Shangri-La in 2014, W Hotel in
2015, and Fairmont Hotels & Resorts in 2016 and more.

Unlike many of the markets that increased average rates in order to maintain healthy RevPAR growth, Shanghai’s average
rates dropped 0.4% YOY. Yet the city was one of the only two markets that managed to increase marketwide occupancy as
well as RevPAR, by 4.8% and 4.4%, respectively. Remarkably, Guiyang was the only market that managed to register growth
on all parameters: it posted a 0.5% increase in occupancy and an approximately 11% increase in both average rates and
RevPAR performance.

Among the top ten five-star hotel markets, Xining

TOP 10 FIVE-STAR HOTEL MARKETS - Q3 2013 remained the best performer with RevPAR of RMB991.

As there are only two five-star hotels in Xining, these

» 1,400 100%
90%

80%

70% hotels in Harbin also managed to yield effectively and
60% posted 3.1% RevPAR growth to RMB884, establishing
50% Harbin’s position as the second best performing five-
40%
30%

properties can effectively maintain good performance.

s
= 1,200 Just like their counterparts in Xining, the two five-star
1,000
800
600
400

200

star market. Meanwhile, Qingdao’s five-star market
posted a sharp RevPAR decline of 20%, indicating a

0 20%
B N R R Y IR %\é,\ contraction of the overall hotel market in town. While
RIS CAR SR S PSS - .
& NSO B the majority of five-star hotel markets faced YOY
B Average Room Rate M RevPAR @ Occupancy declines in RevPAR, only Sanya managed to post
Source: China National Tourism Administration double-digit growth, mainly due to the increase in

visitor arrivals and higher marketwide occupancy.
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LN NI TV R R (o] AN ET L GIAIE I IR SISl CHINA OUTBOUND TOURISM GROWTH, 2008-13 YTD
group of destinations reflects the impact of the
geography of Asia and visa restrictions. Hong Kong, % /\
Macau, Taiwan and South Korea enjoy the largest share

of mainland Chinese visitors due to their proximity to . / \

China and lighter travel restrictions since the late / \A\ /
0% / == —
As of the third quarter of 2013, Chinese outbound . -»/ ‘

-50%

tourism growth was more pronounced than ever in 2008 2000 5010 011 2012 V02013

Thailand. Visitor arrivals to Thailand grew 93% YOY —o—Hong Kong —H=Macau South Korea==Thailand  ==Taiwan

Singapore* Malaysia us** Japan Vietnam

mainly fuelled by value-based tourism products, easy

visa procedures and increasing public awareness of *June YTD, **March YTD Growth
Source: HVS Research

Thailand as a tourism destination amid the success of

Chinese movies filmed in Thailand. South Korea and Vietnam followed with 45% and 37% YOY growth in visitor arrivals,
respectively. Only Japan registered negative growth due to its political conflicts with China. Undeniably, the large
mainland Chinese population and its increasing affluence will continue to drive growth in outbound tourism going
forward. By providing and marketing the right kind of attractions and shopping experience, as well as Mandarin-
speaking staff in key positions in tourism-related industries, destinations will be able to attract a larger share of Chinese

outbound tourism market.

Third Quarter YOY RevPAR Change and Size of Overall Hotel Market in 50 Cities in China

CHINA HOTEL DEMAND SLOWS

Number of O
Hotel Rooms o ] O Q O

(Thousands): <5 5-10 10-20 20-40 121

C)Dal.aw-(”

Ylnchuan i B
ijiazh O == ) ‘1
v

KQ °
A T iw:? ) 'jnan O Qingdao 4 ,r_:fev
Klnlng Or) /J_JJ ”EZhUU Wi o
¢ Lanzhou ® Suzhou
Lua‘,.rang Hefe
\.‘\ Shanghai
e Chengdu chhang ngshan Hangzhou
i
O Ningbo

]
Chungqm hanguape Nanchar;_g«"'\MOWEnthu

- O Fuzhou
1323 YO0Y RevPAR Change

I
15% to 25% | .

. - ol

5% to  15% RPrey

-5% to 5%

-15% to 5%

-25% to -15%
< -25%

PAGE 14 An HVS Quarterly Hotel Market Update — Hotel Market Performance

Llllﬂng ulvang qu.' Cf;)ﬂuanzhou -

s u '_\_\ Kiamen
Guilin
Nanning O’@\
O /J; Dongguan
=0 ~Zhuhai :

Kunmlng

Shenzhen . ;i
© Haikou & f._J:,

() sanya Source: CNTA

- -



FE I 5 IRE R R B ZE 5, SO T
B AR AN PR I 2w . i 5L E K
i, -\ 2000 FEAHE S LUK iR T BR 1 A7 B AR
At WRIT. G E A Rk 2 0 2 2
Bt H .

R 2013 SR =T, v KIS H 52 A 1 22 [ A ik
P NBHE AT AT . T m PR L e 7 3
s RIE B RSIEAR PP DL — BB 28 [ A 4 (1 LR AR
3y, EAE IR H R 2 AR A B SR T
AL 28 [ 130 2 N B B 93% . s L A ke g S
FoJa, R B b E R i 2 e A B 20l [R] LU S K 45%
A 37%.  AAT H A A 5 o E KRG B0 R i B
W BEREIA, A [ ORRE BE R BN AT B 1
W B R AR AR S Bl Bk iie (g . Sl SR IF

2008-13 “Fi&4 H Kk HE Rl K

AN
AR
VAR

7 o

//;\/x

——— = -
% T Tt < P

—

——

—_
S—

2008 2009 2010

HE e
eSS EES

*HIANTA

2011 2012 ¥TD2013
——E

s

]
EPSiT

-
=TI
R (E R I 7

HE) I R 7 ARSI EAE R A SRAT M A S B B AL A BE TR SO B L Bk H RIS RES o5 R

22 F v [ Kl H S5 35 119 0 473 0 o

B =R 55 Wt R B AR B A A B K 50 AN B4 T 3 AR

H [ KRt P 7 SR R
BIE
EEH o o o O O a
(—F: <5 53-10 10-20 20-40 60 110 flﬁ
Y
!Il’

>
o
I >
15% =
5% FE
5% FE
-15% ZE
-25% 2
<

D8 e B I 15 T 37 22 ST — S T3 R B

SRR A

PAGE 15



Marketwide Performance of 15 Key Markets in China [ 15 M X E R KBAETIHENR

CHINESE HOTEL MARKET SLOWS IN MAJOR CITIES
Hh I A B S BTV T 73 R

3Q YOY Change
1Q11 2Q11 3Q11 4Q11 1Q12 2Q12 3Q12 4Q12 1Q13 2Q13 3Q13 5FF=ZFF[EELIgE
Beijing Occupancy AfE(%) 514 602 674 596 542 620 665 599 509 589 647 -1.8 pp EH4T A
dbse Average Rate SPHJE{(RMBART) 460 472 458 505 517 533 515 540 522 525 504 -2.1%
ReVPAR 5 A € FEUizs(RMB A ) 237 284 308 301 280 330 342 323 266 309 326 -4.7%
Shanghai Occupancy AfER(%) 474 578 571 588 510 601 580 584 509 600 60.8 2.8 pp H4T A
== Average Rate “F4E{1(RMB A M) 634 640 595 629 617 640 602 622 614 656 600 -0.4%
ReVvPAR & 1] € FEiZs(RMB A ) 300 370 340 370 315 384 350 363 312 393 365 4.4%
Guangzhou  Occupancy Af¥:#(%) 59.9 650 645 686 589 635 619 654 56.7 625 609 -1.0 pp BT
TN Average Rate I E{H(RMB A ) 419 519 392 512 440 510 417 517 448 509 421 1.0%
ReVvPAR & 1] FEZs(RMB A ) 251 337 253 351 259 324 258 338 254 318 256 -0.6%
Shenzhen Occupancy AfE(%) 612 664 658 69.1 598 645 658 659 596 638 649 -0.9 pp EH45r A
VEIN Average Rate “FHE{(RMB A M) 414 419 412 441 441 447 438 447 443 456 443 1.0%
ReVPAR 45 1] & =gz (RMB A ) 253 278 271 304 264 288 288 295 264 291 287 -0.3%
Chengdu Occupancy AfEZ(%) 59.2 692 738 713 584 680 721 644 508 534 587 -13.4pp BT
RS Average Rate EHE((RMBART) 386 411 370 414 426 425 432 459 447 462 430 -0.3%
ReVPAR 5 1] & FEUZ:(RMB A ) 228 284 273 295 248 289 311 295 227 247 252 -18.8%
Chongging Occupancy AfF¥:23(%) 55.7 63.0 618 651 546 625 623 633 539 582 56.7 -5.6 pp H4T A
ER Average Rate “EHE{1(RMB A M) 268 284 286 297 312 310 309 324 316 316 315 1.9%
ReVvPAR & 1] FEZs(RMB A M) 149 179 177 193 170 193 193 205 170 184 179 -7.3%
Sanya Occupancy AfF:32:(%) 786 619 584 749 767 529 561 712 703 531 555  -0.6pp H4TE
=i Average Rate “F3E/(RMB A M) 917 538 497 670 873 530 497 620 956 526 513 3.3%
ReVPAR 45 A] & U245 (RMB AR T) 720 333 290 502 670 280 279 441 672 279 285 2.2%
Xining Occupancy Af{FE3(%) 319 463 709 435 313 485 743 424 320 438 702 -4.1 pp EHor A
[t Average Rate PHJE{(RMBARM) 214 313 378 289 235 329 461 306 303 389 531 15.2%
ReVPAR 5 0] & FEUiz:(RMB A ) 68 145 268 126 73 160 343 130 97 171 373 8.8%
Qingdao Occupancy AfEZ(%) 579 713 796 606 542 713 777 608 564 641 724  -53pp HiHH
= Average Rate EHE((RMBART) 342 380 479 395 355 403 544 392 378 395 507 -6.8%
ReVvPAR & 1] € FEiZs(RMB A ) 198 271 381 239 193 287 423 238 213 253 367 -13.1%
Changsha Occupancy AfF:#(%) 734 900 80.7 868 837 888 895 906 817 873 817 -7.8 pp BT
U Average Rate EHE((RMBARM) 276 365 352 354 337 366 368 365 376 343 448 21.8%
ReVPAR 5 1] & E U Z5(RMB A K1) 203 328 284 307 282 325 329 331 307 300 366 11.2%
Xiamen Occupancy AfE:32(%) 635 693 702 716 594 650 660 672 553 587 631 -3.0pp HAA
E] Average Rate 4 E{/1(RMB A E) 427 401 422 433 474 439 450 461 505 463 460 2.3%
ReVPAR 45 H] & EUL25 (RMB AR T) 271 278 296 310 282 285 297 310 279 272 290 -2.3%
Hothot Occupancy AfEZ(%) 494 597 721 576 518 59.1 719 489 420 459 635  -85pp HiTA
A Average Rate EHE((RMBART) 317 349 421 333 362 380 474 358 367 380 455 -4.0%
ReVvPAR 0] € FEiZs(RMB A ) 157 208 304 192 187 225 341 175 154 175 289 -15.3%
Guiyang Occupancy AfF¥:23(%) 53.7 727 76.8 645 496 655 735 627 501 643 739 0.4 pp EH 455
Kb Average Rate “FH4E{1(RMB A M) 288 298 321 319 320 345 348 350 345 365 385 10.5%
ReVvPAR & 1] FEiZs(RMB A ) 154 217 247 206 159 226 256 219 173 235 284 11.0%
Dalian Occupancy Af¥:32E(%) 415 1586 730 564 439 618 733 514 399 542 713  -20pp 5 A
KikE Average Rate “FI5E{/T1(RMB A M) 274 304 361 312 297 315 377 322 311 330 3% 4.5%
RevPAR 45 1] £ U245 (RMB A TI) 114 178 264 176 130 194 276 165 124 179 281 1.7%
Nanjing Occupancy AfEZ(%) 634 717 689 726 616 687 670 701 59.2 635 637 -33pp Hih
[Eapy Average Rate “EHE((RMBAET) 367 368 373 383 401 384 387 403 393 380 386 -0.4%
ReVvPAR 1] € i Zs(RMB A ) 232 264 257 278 247 263 259 282 232 241 246 -5.2%

Source: China National Tourism Administration FEIENT = H1/E[ES Jie )7
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ABOUT HVS

HVS is the world’s leading consulting and services organisation focused on the hotel, restaurant, shared ownership, gaming, and leisure
industries. Established in 1980 by President and CEO Steve Rushmore, MAI, FRICS, CHA, the company offers a comprehensive scope of
services and specialised industry expertise to help you enhance the economic returns and value of your hospitality assets.

Over the past three decades, HVS has expanded both its range of services and its geographical boundaries. The company’s global reach,
through a network of 30 offices staffed by 400 seasoned industry professionals, gives you access to an unparalleled range of
complementary services for the hospitality industry. The company performs more than 2,000 assignments per year for virtually every
major industry participant. HVS principals are regarded as the leading professionals in their respective regions of the globe.

In Asia-Pacific, HVS is represented by six offices in Hong Kong, Shanghai, Beijing, New Delhi, Mumbai and Singapore. HVS hosts two of the
main annual industry events in the region, namely the China Hotel Investment Conference (CHIC) in Shanghai and Hotel Investment
Conference South Asia (HICSA). HVS publishes a wide range of leading research, which can be found in our online library.

The Hong Kong team has worked on a wide range of projects that include economic studies, hotel valuations, operator search and
management contract negotiation, development strategies for new brands, asset management, research reports and investment
advisory for hotels, resorts, serviced residences and branded residential development projects. HVS Hong Kong’s clients include New
World Development, The Wharf, Sun Hung Kai, Samsung, SK, Lotte, Taj Hotels and Resorts, Agile Property Holdings, Citibank, LaSalle
Investment Management, amongst others.

PuReaNae Jang is an analyst of HVS
Hong Kong, working primarily on
hotel consulting  assignments
including Market Studies and
Feasibility Studies in the Asia Pacific
region. Graduating with an Honors
Bachelor of Social Science degree
from the Hong Kong Polytechnic

University and with previous
working experiences in hotel
operations, PuReaNae brings a

comprehensive knowledge of the
hospitality industry to HVS.

For further information, please contact dvoellm@hvs.com.

To sign up for this or other HVS newsletters, please visit
www.hvs.com/register/

www.hvs.com

Daniel J Voellm, Managing Partner
of HVS Hong Kong & Bangkok has
provided advice in major markets
including China, South Korea,
Hong Kong SAR, Taiwan, Thailand,
Vietnam, Cambodia, Singapore,
Indonesia, Australia and Maldives.
Prior to heading the Hong Kong
office, Daniel Voellm was Vice

President  at HVS"  global
headquarters in  New York
conducting a wide range of

appraisals, market studies and
underwriting due diligence services in 22 states as well as Canada.
Daniel brings a strong understanding of the hospitality industry to
HVS. His experience in hotel and food and beverage operations in
Germany, Switzerland, England and the United States is
complemented by an Honours Bachelor of Science degree from
Ecole hoteliere de Lausanne in Switzerland. Daniel works closely
with key institutional and private owners of hotel properties,
financiers, developers and investors, and has gained a strong
understanding of their investment requirements and approaches
to assessing market values of investment properties. Daniel
further advises on property and concept development and
strategy.
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